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AIDA Model Campaign
Planning Template

1. Attention (A)
Goal: Capture the audience's interest
instantly.

e Define your target audience
(demographics, interests, pain points).

e Craft a compelling headline or hook.

e Use eye-catching visuals or
attention-grabbing copy.

e Utilize engaging formats like videos,
infographics, or bold headlines.



2. Interest (l)
Goal: Keep the audience engaged and
make them want to learn more.

® Provide relevant and intriguing
information.

e Highlight key benefits and unique
selling points.

e Use storytelling techniques to create
an emotional connection.

® Include social proof (testimonials,
reviews, case studies).

3. Desire (D)

Goal: Build a strong emotional
connection and make them want your
product/service.

e Showcase how your product/service
solves their problem.



e Use persuasive language and
emotional appeals.

e Offer incentives (discounts,
limited-time offers, bonuses).

e Create urgency ("Limited stock!",
"Offer ends soon!").

4. Action (A)
Goal: Motivate the audience to take the
next step.

® Provide a clear and compelling
call-to-action (CTA).

e Simplify the process (one-click
sign-ups, easy checkout).

e Offer reassurance (money-back
guarantees, security badges).

® Include multiple touchpoints (social
media, email, landing pages).



How to Use This Template:

Use this template as a guide when
planning any marketing campaign. Ensure
each step of the AIDA model is covered to
maximize engagement and conversions.
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